
Changes in prices of consumer market 

 
Consumer price index in January-March 2022 compared to January-March 2021 

became 112,2%, including food products, beverages and tobacco products 117,0%,        

non-food products 106,2% and paid services provided to population 110,1%.  

In March of the current year, the consumer price index was 101,1% compared with 

the previous month and 112,1% compared with the March of the previous year. 

     Consumer price index, in percent  

March 2022  January-March 2022 

 Compared 
to the 
previous 
month 

Compared to the 
corresponding 
month of the 
previous year 

 compared 
to the 
previous 

year 

Total products and services 101,1 112,1  112,2 

food products, beverages and 
tobacco products 

 
101,5 

 
116,8 

  
117,0 

food products 101,6 117,4  117,5 

alcoholic drinks 100,7 105,8  105,2 

tobacco products 100,0 106,4  109,8 

non-food products 100,8 106,6  106,2 

paid services 100,8 110,0  110,1 

 
Consumer price index, in cumulative total compared to the corresponding period of the previous 
year,in percent 
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In March 2022, consumer price index for food products, beverages and tobacco 

products became 101,5% compared with the previous month, 116,8% compared with the 

March of the previous year. 
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Consumer price index for food products, beverage and tobacco products in March 2022, at group 

level, compared to the previous month, in percent 

 

In March of the current year compared to the previous month, more increasing was 

observed in prices of food products such as waffle, biscuit, rice, flour, chicken meat, fresh 

fish, sweetened condensed milk, cheese, yoghurt, sour cream, table margarine, butter, 

tangerine, quince, pomegranate, onion, potato, tomato, sugar and sugar powder, candies, 

tea, coffee and cocoa, coke, lemonade, vodka, while the decreasing was mainly noticed in 

the prices of egg, banana, lemon, cabbage and cucumber. No significant changes were 

observed in prices of other food products. 

In March 2022, consumer price index for non-food products reached 100,8% 

compared to the previous month, 106,6% compared to March of the previous year. In March 

of the current year, compared with the previous month, more increasing was observed in 

prices of non-food products such as writing paper, construction materials, furniture, 

domestic appliances, soaps, toothpaste, deodorant and jewelry products. No significant 

changes were noticed in prices of other non-food products. 

In March 2022, consumer price index for paid services provided to population was 

100,8% compared to the previous month, 110,0% compared to March of the previous year. 

In March of the current year compared to previous month, more increasing in prices of paid 

services provided to population was observed in the prices of international passenger 

transportation services by air transport and domestic passenger transportation services by 

railway, public catering, hairdressing and clothing repair. No significant changes were 

observed in prices of other paid services.  
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